LESSONS IN

Entrepreneurship

People who start a business often say
it’s what they learned affer everything
they learned in school that makes the
difference between the success or failure
of their company. Terri Barreiro hopes to
change that.

“After interviewing a lot of alums who
are entrepreneurs, many of them have
said they wish they'd learned much more
in college, rather than having to do it the
hard way, on their own,” Barreiro says.
“The most successful entrepreneurs so
often talk about having an older person,
who's been through it, give them
personal advice and be personally
connected to them.”

That personal connection is what
Barreiro hopes to provide in her role as
director of Donald McNeely Center for
Entrepreneurship at Saint John’s Univer-
sity and the College of Saint Benedict.
The center will bring students and
faculty together with alumnae/i entrepre-
neurs in order to foster those connections
and pass on some of the crucial knowl-
edge that alums had to leave campus to
learn.

There are other resources for entrepre-
neurs, such as the government’s Small
Business Administration, but Barreiro
thinks the McNeely Center can provide
something more useful with the personal
involvement of alums. “The SBA’s

services are very helpful, but it doesn’t
have the coaching part that the center
can offer,” she says. “The biggest
difference is that the relationship has
already been established, because we are
all part of Saint John’s and Saint Ben's.
And because of that, there’s probably a
longer-term commitment thac’s likely to
occur naturally, more of  willingness to
offer assistance and do it for free. I think
there will be many more long-term
relationships developed because of the
kinds of connections that the center
makes possible.

“I've spent most of my career connect-
ing people to other people, so it’s a good
fic with what I'm skilled at.”

Barreiro brings a distinguished back-
ground in social services and philanthropy
to her position at CSB/SJU. She was
manager of corporate giving and a
foundation program officer for what was
then the Dayton Hudson Corporation,
and later served in several senior staff
positions at the Minneapolis United Way
and the Greater Twin City United Way
after the merger of the Minneapolis and
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The McNeely Center is not the firsc
for entrepreneurs in Minnesora; other
centers already exist at the University of
Minnesota, St. Cloud State University
and the University of St. Thomas. But,
unlike those centers, which are focused
primarily on services for graduate
students and businesses in their commu-
nities, the McNeely Center will focus on
providing assistance to undergraduates.
In addition, there is a strong emphasis on
“social entrepreneurship.”

“We're really hoping this center will be
seen as a resource for non-profit organi-
zations as well as for-profit businesses,”
Barreiro says. “I think what finally made
the idea of an entrepreneurship center
click here was when the faculty and
alums who were involved in planning the
center realized the unique mission for the
center was to help enterprises create
social value. Whether the enterprise is a
business or a nonprofit, the focus should
be on creating social value with entrepre-
neurial strategies. They recognized that
social entrepreneurship in the non-profit
sector needs coaching and support just as

St. Paul United Ways. Her undergrad

hip in business does. They

degrees were in liberal arts fields (psychol-
ogy and Spanish), but she went on to earn
a masters in business administration from
the University of Minnesota while
running a small non-orofic

decided that could be part of what the

McNeely Center is. That fits the cultures

of these two institutions so powerfully.”
The McNeely Center will uilize
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