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Prayer for Job Seekers

God, our Creator, we turn to you seeking your divine
help and guidance as we look for suitable employment.

We need your wisdom to guide our footsteps along the
right path, and to lead us to find the proper things to say
and do in this quest. We wish to use the gifts and talents
you have given us, but we need the opportunity to do so
with gainful employment.

Do not abandon us in this search, but rather grant us
this favor we seek so that we may return to you with
praise and thanksgiving for your gracious assistance,
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Grant this through Christ, our Lordhmen

Saint John’s

UNIVERSITY



¢c2RIIé Qa 5AaO0dz
A Jo Websteg Qy p
Al yy _I33IAS QyTt YR t|
A Steve Vollec Qy T

A Mark Richardg Qy p

OOOOOOOOO

A Experts in the audienogW FWn 1 Saint Benedict

Saint John’s

IIIIIIIIII




Agenda

/7:30 a.mc 9 a.m.
ASelf Assessment & Interviewing
ALinkedIn Strategies
AN NBFGAYI | da. 21 N
Alnteractive Exercise

AOpen Q&Ac Any search issue.........
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AYou will gairat leastone new insight
this morning

ASupportc, 2 dzQNB | Y2y 3
friends that you share a common
bond with through CSB/SJU

AAnN opportunity to vastly expand
your network cwe
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Housekeeping

ASession is informal & interactive
AHandouts available for note taking
ARestroom locations

APlease turn cell phones to vibrate
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JOB SEARCH GOAL.:
5 Points Every Day!
1 Point:Getting a Lead, Referral, or Introduction

to Potential Hirer

2 Points:Obtain Appointment with Hiring
Decision Maker

3 Points:Meet the Hiring Person

4 Points:Get a Commitment from a Decision
Maker to Hire You or an Action that Leads
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What Employers Want To Know

A Can You Do the Job?
K Skills, Knowledge, & Experience

A What is Your Level Motivation
K Energy Level

A Can We Work with You?
K Emotional 1Q

A Your Value Proposition
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Branding
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many others have missedMy intellectual approach and past experience
enable me to quickly adapt to new businesses, to understand the
essential elements of new problems, and evaluate people and
organizations. In every encounter, whether a group or a single person, |
assume good intent and use open, honest and direct communication to
drive results. My management style is to engage people in an-on

going dialogue, helping them to understand their objectives, how they
make a difference and how to embrace change as an everyday part of
their job. People would say that | push them forward, without

throwing them over the cliff; | make them climb, but they always

have a rope, and I never let them fall.

- Rich Faber, SJU 1982 COLLEGE OF
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Self Assessment

A Capitalize on Strengths in:
K Cover Letter
K Resume
K Interview Questions
K Marketing Materials
K Branding
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A Know and Minimize Weaknesses it il
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Steps for Earning Endorsement

1. Know Yourself

2. Control Yourself

3. Know Others

4. Do Something for Others
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SOCIAL STYLE Maodel

Analytical g Driving
Serio.us ID_: Independent
Exacting Z Formal

Indecisive 8 Practical
Logical Dominating

Amiable Expressive
Dependable Animated
Supportive Forceful
Pliable Opinionated COLLEGE OF
Open Impulsive Saint Benedict
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Responsive Behaviors
Verbal Behaviors Non-Verbal Behaviors

More Controlling More Controlling

C
Monotone Task Facts/Data S Less Rigid Controlled
. . . T . .
! :
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s Speech  DESErBEIER a- S Pos.ture Expression
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Inflection People O 'Eglr(i)ensS/ £ More Casual  Animated
More Emoting More Emoting
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Assertive Behaviors
Verbal Behaviors

Ask Assertive Tell Assertive
SlowerX t | OS 2 Fasfel,JSSOK X
LessX vdzt YUAG& Bde { LISSOK X
QuieterX =2 f dzYS 2dudef LISSOK X
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Relaxe® | &S 2 FDirectivg Ra X
LeanBack . 2 Ré& tlLaah Hodeld®B X
IndirectX 9&S [/ Rigdl I OO X
Ask Assertive Tell Assertive
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Steps for Earning Endorsement

1. Know Yourself

2. Control Yourself

3. Know Others

4. Do Something for Others
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Exercise & Homework

A Identify 1 to 2 others in attendance today to
create accountabllity with.

APOST MEETING:

K Followup with each other via email or
conference call.

K Discuss your learnings / observations since
the workshop

K Report on status of completion of = ..o
Saint Benedict
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Linked [T}

O.K., I'm on LinkedIn!
Now what?

Tips and Tricks to Move Your
LinkedIn Account to the Next Level
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Brief Introduction to LinkedIn

LinkedIn has been described as

GClF OS02271 FT2NJ LINRPTFS3
It is a businessriented social

networking site used to establish and
maintain connections with others to
facilitate growth of business, industry,

and professional relationships.



5 Things To Do Today
To Improve Your LinkedIn Account

1. Start Over
2. Make New Friends

od W2AY GKS awA3IKGIE D
Crowd

4. Use the Buiin Tools
5. Access Resources Outside of LinkedIn



1. Start Over

| | S @&2dzNJ a. 2|
review your profile

Look at your profile from the
perspective of an employer.

Email Me
- Guy Kawasal ki
WO u | d yo u h ire yo u 2 e e e Viswalcy
. San Francisco Bay Area
Current e Managing Director at Garage Technology
- - Ventures
Ensure that your profile is o ——
uuuuuuuuuuu LA
................
mmmmmmmm od nded Guy
COlIIplete
ustry
file

Now that it is complete, cut —
out the unnecessary parts
get rid of clutter

Add extras that build your
professional image

Consider turning off updates
while you make changes



2. Make New Friends

Contacts

My Connections | Imported Contacts | Network Statistics

Network Statistics

. .
Here you see stafistics about your network, including how many users you can reach through your connections
( Your network grows every time you add a connection — invite connections now.

Your Network of Trusted Professionals

You are at the center of your network. Your connections can introduce you
to 253,600+ professionals — here's how your network breaks down

T Your Connections
(Ll. Vour trusted fiends and colleagues 44
(3, Two degrees away
Do an Advanced Search t¢ 2t
S Three degrees away
(34% Reach these users though a friend and ane of their friends 251,300+

find people in your industry oo
or p rOfe SS | () m b eware th e The Linkedin Network

The total of all Linkedln usere, whao can be contacted directly through Inhail,

I K Total users you can contact dirsctly — try a search now! 45,000,000+

More About Your Network

- 8% I 1. Greater New York City Area
I g, RECIONAL ACCESS o
H vV Top locations in your network: hid Y

3% ] 4. Grester Cricage Ares
3% 10 5. Grester Los Angeles Ares

& Your region: Eau Claire, Wisconsin Area

Your connections are in 17 Fastest growing locations in
O O O l l ' l OW IobHins bt your Nerwirk i Jou1nekaork
you access o 159 additional

locations, incluing Greater Minneapolis-St.
Paul Area
* Greater Chicago Area Biloi, Mississippi Area

P o Greater New York City Area Greater St. Louis Area
o Washington D.C. Melra
personaily that snou €c
.
St 143 G 1. Human Resources
e g re e CO n n e C I O n D o o = é‘”‘”’”‘a“”” e
p h ervices

Top industries in your network: go0 I 3 Staffing and Recruiting

4%+ Management Consuting
& Your industry: Medical Devices
Keep the old? Maybe
L] L]

W

43l 5 Prarmaceuticals

industries but your network your network

gives you access to 118

additional industries, 1. Computer Software
including 2. Pharmaceuticals

3. Packaging and Containers

o Computer Software
o Marketing and Advertising
. * Stafing and Recruiting



3. Join Groups

You can direct message
people in the same group
you are in without worry of
IDK

You stay on top of
Industry/profession news

Searches by group
members will bring up your
name

Can't find a group that
meets your needs? Create
a group!

Groups Directory

Linkedin's Groups Directory allows you to find
communities of professionals who share a
comman experience, passian, interest, affiliation or
goal.

Find a Graup

Create a Group

Linkedln Groups help yau stay infarmed and keep in
touch with peaple wha share your interests.

Create a Group
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A A y My Groups (19) £ the e f your grevgs
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Geto Linkedin's Groups Directory allows youto find
communities of profe s
comman experience, pa:

who share a
inferest affliation or

e BoyScouts of America

Join groups that consist of e

B 82nd Airborne Association Clasiea0uu

profession, or target company g o

& US Army Military Intelligence Veterans

How does the group

Professionals in Pharmaceutical Industry and
i Blotech Industry

Ads by Linked

) |eam biol

Gotn - Ackons - 0= Online Healthcare

complement your professional .- o -
Image or advance your
career?

Consider not showing logo o [T ——

MN}
Goto * Actang -

Global Networking Group

H

Linked:HR {#1 Human Resources Group}
Golo = Actians =

Physician Assistant Studies (PAS)
Goto = Actions =

HL

LIl - St.John's University & College of St.
I u p I CateS e

St John's University (Minnesota) Network

| Professional image



3. Join Groups and Work the Crowc

Participate
Ask gquestions
Answer questions

Send direct messages
to group members

I asking specific -
guestions

T ask for
Introductions

A Start discussions

o Io To o
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4. Use the BuHtn Tools

A Check out other profiles
for an image you would
like to replicate

Adjust your settings

Become familiar with th
site by using it, try out
the tools, then review

your profile.

A Click around and explor

Qf Settings

Profile Settings

Update career and education, add associations and awards,
and list specialties and interests

Wy Profile Photo
Your profile photo is visible to everyone.

Public Profile
Your public profile displays full profile information.
http:/Anvanis linkedin com/insstevenvaller

*fou have received 2 recommendations
2 co-warkers

Status Visibility
our current status is visile to everyone.

Member Feed Visibility
“our member feed is visible 1o everyone
Email Notifications

Contact Seftings
You are receiving Intreductions and InMails.

Receiving Messages
Control how you receive emails and notifications.

Invitation Filtering
You are receiving all invitations.
Home Page Settings

Network Updates
Settings for the display of Network Updates on your home

page.

News
MNews is currently shown on your home page

RSS Settings
Enable or disable your private RSS feeds.
Groups

Group Invitation Filtering
You are receiving Groups Invitations

Personal Information

Name & Location
Cortral your name, location, and display narne settings

Email Addresses
Your primary email address is currently
stevervoller@grnail. com

Change Password
Change your Linkedin account password

Close Your Account
Disable your account and remove your profile

Privacy Settings

Research Surveys
Settings for receiving requests to participate in market
research surveys related to your professional expertise.

Connections Browse
Your cannections are allowed to view your connections
list

Profile Views
Cortral what (if anything) is shown to Linkedin users whoge
profile you have viewed

Viewing Profile Photos
You can view everyone's profile photos.

Profile and Status Updates
Control whether your connectiong are notified when you
update your status ar make significant changes to your
profile and whether thase changes appear on your
company's profile

Service Provider Directory
If you are recammended as a service provider, you will be
listed.

Partner Advertising
Settings for Linkedin partner websites

Authorized Applications
ce a list of websites or applications you have granted
access to your account and control that access,
My Network

Using Your Network
Tell us how you want to use your Linkedin network



LinkedIn Address

A Create your personalized
LinkedIn Address

in Medical Devices ar IT [ Edit ]

ot ]
~tatl

73

Eau Claire, YWisconsin Area [Ect]  Medical Devices _"
[ Eit ]
[ Edit ]

.
I I Ut It O n yo u r Steven Interested in connecting with mare of your classmates? Saint
John's official Linkedin page. Search *Saint John®s University
busi d
Il at Pfizer, Inc [Edit ]
& Add Current Position

Alurnni (M) [ Update ]
. . .
I I ut It I n O u r e I I l al I Past + Healthcare Representative | at Pfizer, Inc
# Healthcare Representative at Pfizer, Inc

# Military Intelligence Officer at United States

Current + Professional Healthcare Representative

. Arrny
signature
g Education # St John's University
Recommended 2 people have recommended you
" P t -t : Connections 43 connections
I u I I n yo u r Websites * None % Add Websites
Public Profile http:éfweeewe. linkedin. com/in/stevenvoller [ Edit |

resume

Your Public Profile URL whats this? | ]

Your current URL is: http: /e, linkedin, comdin/stevenvaller

Update this address:
Mote: If you change your custom URL, your previous custom URL will no longer be valid.

wonr linkedin. comfind _

Hote: Your custoin URL must contain 5 — 30 slohsnumeric characters.
Please do not use spaces, symbols, or specisl characters.
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4. Use the Bulin Tools

Blog Link/WordPress
Reading List

SlideShare/Google
Presentations

Box.net/Huddle
Workspaces

My Travel
Polls
Company Buzz



